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Disclaimer J/TON

This presentation contains certain forward-looking statements with respect to the business strategy, business plans, operational
and financial condition of AEON CO. (M) BHD. (“AEON"). This presentation is prepared by AEON and all rights of authorship in
relation to this presentation shall belong to AEON and any information and/or materials contained therein shall not be
reproduced or distributed without AEON's prior written consent.

This presentation is prepared according to the information and/or materials made available to us at the time of preparation, in
which the same are not independently verified and intended for reference only. The content therein should be read with a
degree of caution as it may be subject to risks, uncertainties and other factors beyond AEON's control and could cause actual
results to differ materially from the projections stipulated in this presentation, whether implicit or explicit. AEON does not
warrant and/or undertake any liability for the accuracy or completeness of the information and/or materials provided therein
and assume no obligation or responsibility to update the said presentation in the event there is any new information.

This presentation does not constitute an offer or invitation to sell, or any solicitation of any offer to subscribe or purchase any
securities or guarantee any future performance and nothing contained herein shall form the basis for any contract or
commitment whatsoever. Any reference to the information and/or materials contained therein shall be made based on your
own risks and sole discretion deemed fit, whereby AEON bears no responsibility reason whatsoever for any loss, damage, costs
or expenses that may arise out of or in connection with this presentation including but not limited to any investments made
based on any of the projections contained in this presentation.
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1. Key Financial Highlights /EON

Financial Performance

Sl 2
lm% RM1,244.8m @ RM1 10.7m® RM68.1m
. Margin: 8.9% Margin: 5.5%
Revenue Profit Before Tax Profit After Tax

RM1,167.4m RM94.8m | Margin: 8.1% RM57.5m | Margin: 4.9%

Financial Position

'l% RM2,004.9m @ % RM590.0m @
N

Net Assets Borrowings

RM1,937.1m RM620.0m



1. Segmental Financial Performance

Segmental Revenue (RM million)

Property Management Services
. Retail Business

+6.6%
1,244.8
1,167.4
186.9 204.4
1,040.4
Q1FY24 Q1 FY25

Segmental Profit (RM million)

Property Management Services

. Retail Business

+15.8%
141.3
122.0
68.0 86-9
Q1FY24 Q1 FY25

Operating Expenses (RM million)

/EON

+5.9%

Q1FY24

Profit After Tax (RM million)

Q1 FY25

+18.4%

57.5

Q1 FY24
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2. Business Highlights: Retail Business

Revenue Contribution (By Categories)

Revenue Contribution (By Region)

/EON

Average Basket Size (RM)

13.1% 12.4%
° ° 18.6%
13.2% 12.6%
16.2%
65.2%
YTD FY24 YTD FY25 YTD FY24
H Foodline mSoftline Hardline ' Health & Beauty Care m Central m Northern

18.7%

15.9%

65.4%
YTD FY25 YTD FY24 YTD FY25
Southern



2. Business Highlights: Property Management Services J/TON

Occupancy Rate Tenant Sales Car Count Tenant Mix (by NLA)
+6.9% +6.8%
e |
96.2%
93.6% Others
7%
Entertainment
11%
AEON
F&B Anchor 43%
15%
Fashion
12% Specialty
12%

YTD FY24 YTD FY25 YTD FY24 YTD FY25 YTD FY24 YTD FY25




3. Customer Engagement: Swift Transitions to Daily Essentials
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3. Customer Engagement: More Promotions to Attract Foot Traffic
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LALIGA LEGEND LUIS GARCIA

STAND A CHANCE TO PLAY WITH THE LEGEND!
Limited To 14 customers with minimum purchase of RMS00 In a single receipt

voucher 12™ APRIL 2025

with every RM100 spent in a single receipt
on electrical items*

d on the same day of purchase at

with every RM80 spent Y B o oy of prches
in a single receipt storeWide* ' Custon nter or AEON Electrical Shop Counter )

*Terms and conditions apply

e-voucher

*T&C Apply

myAEON2go
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Pay using EARN
AEON MEMBER X
Plus Visa Card, AEON
AEON Wallet,
or AEON Bank POINTS

° '
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o s 4{POINT
& * with no minimum spend

Every Tuesday * Until 30 June 2025

*Terms and conditions apply.




4. Expanding Our Footprint in Malaysia J/TON
 AEONMals |

g MaxValu
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EONMALL /OGN
(PETEMO)

PETLIFE STORE

Al

28 35 120

AEON Malls AEON Stores Specialty Outlets

1 planned for FY26 1 planned for FY26 More to come in FY25
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5. Development Plans: Retail | Growing Private Brands J/EON

Supermarket

Private Brands Account for
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5. Development Plans: PMS | AEON Mall KL MIDTOWN

/7EON MALL

KL MIDTOWN

400,000 sq. ft. Organic Flow Concept A Neighbourhood Space

Net Lettable Area Art, Nature, People Dining, Shopping, Entertainment
(Estimated)




5. Development Plans: PMS | AEON Mall KL MIDTOWN
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5. Development Plans: PMS | AEON Mall Expansion Plans Fo

ALL &

/7EON MALL

Seremban 2

AEON MALL KINTA CITY
EXPANSION




5. Development Plans: PMS | FY2025 Mall and Store Renovations
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6. ESG: Reducing Carbon Footprint /E@N

24%

Renewable energy

contribution
(as at Q1 FY2025)

11

Malls with
energised Solar PV

i
4o
ey )

\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\ 3 malls installation

D VOGS TR -
: in progress

KITAR SEMULA
RECYCLE

ZEON MALL

11%

Waste diverted

from Landfill
(as at end FY2024)

62

EV charging bays
across 18 Malls

... and continue
expanding to other
malls

Target: To achieve
15% by 2030
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6. ESG: Sustainability initiatives in FY2025 /EON

Empowering People

Efficiency and Integrity

Q2 Q3 Q4
#AEONResponsible Suppliers Program: Roll out capacity building *  Suppliers to declare
workshop for suppliers. adherence to AEON
Promote sustainable practices for tenants at AEON Malls. Supplier Code of Conduct.

Expand solar PV installations at 7 other AEON malls by end FY2025.

Energy management system planning across 28 AEON Malls.

Continue waste management initiatives across AEON Malls and Stores.

Develop 3-year tree planting programme and Restoration Planting Project at the Kuala Selangor Firefly
Habitat.

Continue to promote Diversity, Equity & Inclusivity in workplace.
Community engagement and development through various programme.
Stakeholder engagements (AEON People, Industry & Regulators).

Enhance sustainability disclosures & align with regulatory requirements, i.e. IFRS S2, National
Sustainability Reporting Framework (NSRF).
To achieve ISO37001 certification by end of 2025.
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THANK YOU

www.aeongroupmalaysia.com

/EON /EON MALL Q) AEON
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