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Disclaimer

This presentation contains certain forward-looking statements with respect to the business strategy, business plans, operational and

financial condition of AEON CO. (M) BHD. (“AEON”). This presentation is prepared by AEON and all rights of authorship in relation to

this presentation shall belong to AEON and any information and/or materials contained therein shall not be reproduced or distributed

without AEON’s prior written consent.

This presentation is prepared according to the information and/or materials made available to us at the time of preparation, in which

the same are not independently verified and intended for reference only. The content therein should be read with a degree of caution

as it may be subject to risks, uncertainties and other factors beyond AEON’s control and could cause actual results to differ materially

from the projections stipulated in this presentation, whether implicit or explicit. AEON does not warrant and/or undertake any liability

for the accuracy or completeness of the information and/or materials provided therein and assume no obligation or responsibility to

update the said presentation in the event there is any new information.

This presentation does not constitute an offer or invitation to sell, or any solicitation of any offer to subscribe or purchase any

securities or guarantee any future performance and nothing contained herein shall form the basis for any contract or commitment

whatsoever. Any reference to the information and/or materials contained therein shall be made based on your own risks and sole

discretion deemed fit, whereby AEON bears no responsibility reason whatsoever for any loss, damage, costs or expenses that may

arise out of or in connection with this presentation including but not limited to any investments made based on any of the projections

contained in this presentation
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1. Key Financial Highlights
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Financial Performance

Q1 FY2024

(RM million)

Profit Before Tax

94.8
PBT Margin @ 8.1%

Q1 FY23: 62.1
PBT Margin @ 5.6%

53%

Financial Position as at 31 March 2024

Q1 FY2024

(RM million)

1,922.9

As at Dec 2023: 1,858.9
Net Assets

3%1,167.4

Q1 FY23: 1,106.8

Revenue

57.5
PAT Margin @ 4.9%

Q1 FY23: 38.2
PAT Margin @ 3.5%

Profit After Tax

51%

Total Borrowings
400.5

As at Dec 2023: 420.0

5%

5%

YoY YoY



1,031.0 1,056.4 

Q1 FY23 Q1 FY24

38.2

57.5

Q1 FY23 Q1 FY24

31.8
54.0

57.6

68.0

Q1 FY23 Q1 FY24

1. Segmental Financial Performance 
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1,106.8
1,167.4

89.4

122.0

+2.5%

+50.5%

+36.5%

+5.5%

Segmental Revenue (RM million)

Segmental Profit (RM million)

Operating Expenses (RM million)

Profit After Tax (RM million)

Retail

Property

Retail

Property

941.4 980.5 

165.4 186.9 

Q1 FY23 Q1 FY24



2. Business Highlights: Retail
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Revenue Contribution 
(By Categories)

Revenue Contribution 
(By Region)

Average Basket Size
(RM)

63.2% 63.1%

19.4% 18.3%

17.5% 18.6%

Q1FY23 Q1FY24

Central Northern Southern

Q1FY23 Q1FY24

69.5

66.1

53.7% 54.2%

18.8% 19.5%

13.4% 13.2%

14.0% 13.1%

Q1FY23 Q1FY24

Foodline Softline

Hardline Health  & Beauty Care



2. Business Highlights: Property Management Services
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Tenant Mix
(by NLA)

Occupancy RateIncome Composition

59% 58%

41% 42%

Q1 FY23 Q1 FY24

Fixed Variable

91.6%

Q1 FY23 Q1 FY24

93.6%

91.6%

AEON 

Anchor 50%

Specialty

12%

Fashion

11%

F&B

11%

Entertainment

9%

Others

8%



3. Customer Engagement Initiatives
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3. Customer Engagement Initiatives

9

40th Anniversary Celebration

Rewarding our loyal customers and friends with an array

of exciting festivities, promotions, and giveaways lined

up throughout 2024 to commemorate this remarkable

milestone

Spy X Family Merchandise Collection

From cozy t-shirts featuring iconic Spy X Family

characters to sleek pants adorned with subtle spy

motifs, trendy tote bags, comfy pillows and a whole

lot more, there is surely something for every fan to

enjoy

Introducing the AEON J Cup Noodle

In conjunction with AEON’s 40th Anniversary, we

introduced the J Cup Noodle – AEON’s first private

brand economy cup noodle which was first introduced

in Japan in 1974



4. New Store Opening: AEON Setia Alam 
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New AEON MEMBER Plus 

Sign Ups on Opening Week 

c. 5,000



5. Development Plans : Expanding Our Footprint in Malaysia
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AEON Malls Specialty StoresAEON Stores

28 
AEON Malls

35
AEON Stores

113 
Specialty Stores

1 planned for FY25 1 addition YTD FY24

More to come…

1 planned for FY25



5. Development Plans : Ongoing and Upcoming Key Projects
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Store Facelift at AEON Bandar Puchong

Store Facelift at AEON Bukit IndahMall Facelift of AEON Tebrau City

Mall and Store Facelift at AEON Ipoh Station 18



6. ESG: AEON Malls Equipped With Solar PV Panels
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AEON AU Setiawangsa AEON Ipoh Station 18 AEON Metro Prima AEON Alpha Angle

AEON Cheras Selatan AEON Bandar Dato Onn 

AEON Melaka

AEON KulaijayaAEON Taman Maluri

Online

Online

AEON Shah Alam

Online

AEON Bukit Mertajam

Installed

Installed

Installed

InstalledInstalled

Installed

Installed* WIP 80% More to come…

Progressively installing more Solar PV panels across AEON Malls…

*Rooftop completed, pending ground installation



Governance

6. ESG: Sustainability Initiatives in FY2024

Q2

Renewable Energy & Energy 

Efficiency Initiatives 

• Target to have additional 11 AEON malls equipped with solar PVs by end of 2024.
• Implement energy management system, ensuring a comprehensive approach to energy conservation. 

Waste Management

Biodiversity
• Completed Malaysia-Japan Friendship Forest 

Project, handover to government in 
September 2024.

• Expand Zero Plastic Bags initiative to launch 
new reusable bag made from recycled plastic 
bottles (rPET).

EV Charging Stations
• Completed installation of charging infrastructure at 10 AEON malls, with plans for more EV chargers 

to be installed and operational in 2024.

• Achieve ISO37001 Anti-Bribery Management System certification by the end of 2024
• Enhance ESG Disclosures

• Group-wide waste management initiatives including PET bottle recycling awareness programme 
across 15 AEON malls in partnership with Coca-Cola, Hiroyuki Industries and Trash4Cash. 

• Enhance existing organic waste composting system as part of the Circular Economy initiative by 
optimising the composting process in AEON Alpha Angle.

Q4Q3
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